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D E P A R T U R E S  M A G A Z I N E :  B E I J I N G ' S  “ P O W E R  C O U P L E ”   

IN BEIJING SINCE 1999, IMPERIAL TOURS LEADS CHINA’S LUXURY TRAVEL SCENE 
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R E P U T A T I O N  F O R  E X C E L L E N C E  
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- Zarish Hamid, on behalf of a Centurion 

client 

- Gail Woloz, TravelStore  

- Kim Sonderman, MTS Travel 

- Annette Sordoni, ProTravel 

- Marion Cadman, Eden Collection 

- Richard David Story, Editor-in-Chief, 

Departures magazine 
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THE BEST SERVICE MONEY CAN BUY 

THE BEST SERVICE MONEY CAN BUY 
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BEST SERVICE MONEY CAN BUY 
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INNOVATIONS FOR THE MARKET 
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